Today's rapidly evolving technology is expanding the use of innovative communication technologies and their usage areas. to traditional communication technologies today; smartphones, laptop computers, handheld computers, and tablets are also added. Wireless communication technology removes time and space limits, allowing people to communicate both voiced and visual whenever and wherever they wish. Every day, millions of people communicate with each other through social networking networks and share their experience day by day with other network users. The social networks that people often use are also affecting interpersonal relationships. The purpose of this research is to determine the aims of Turkish and German university students to use social networks and how effective social influence is in interpersonal communication. A total of 338 students, 236 Turkish students studying at Karabük University and 102 German students studying at Kassel University in Germany, participated in the research in the academic year of 2016-2017. As a data collection tool, a 10-item questionnaire developed by Özdayı (2010) and a 13-item, "social impact scale" were used. 4 items of the questionnaire used in the study were arranged in the form of "yes-no" and the other items were arranged by the participants to point to the box opposite to the statement they found appropriate. Each participant can mark a few of the options suitable for him / her. Secondly, the "social impact scale" is 5-Likert type. In the face of each article (5) from its fully appropriate expression, (1) Not suitable at all, a gradation to the statement was made. Percentages, mean and t test for binary comparison were used as statistical analysis in the study. According to research findings; all students have smartphones and they use whatsapp, facebook and youtube most from social networks. By students, social media is used to look at mails, homework, study, follow current events, read news, communicate with friends, make new friends, get informed about activities, share videos and photos and have fun. Also by students travel, shopping, technology and cinema blogs are the most preferred. In the survey, in the social dimension of social networks; there was no significant difference between the groups regarding "communication, self-expression, staying out of the group, becoming popular, joining groups, getting social environment, getting status in social environment and sharing". On the other hand, social networking has become an important means of communication and interaction among people today. For this reason, academicians should encourage students who are interested in new technology and communication applications to support the achievement of up-to-date information within the context of lifelong learning, and to conduct research for their own development in the teaching-learning process.
Introduction
Today, the rapid development and widespread use of technologies are increasing the usage areas. Traditional communication technologies now include smartphones, laptop computers, handheld computers, and tablets that are mediated by wireless communications technologies. Wireless communication technology removes time and space limits so that people can communicate both anywhere and at any time with both voice and video. Every day, millions of people communicate with each other through social networks and share their experiences during the day with other network users. The reason for this sharing is that the effects of mass media are spreading over large areas as one of the great consequences of globalization. In other words, the reflection of globalization in all areas makes mass media an essential part of everyday life (Tomlinson, 2004) .
Globalization has also launched a new era in which thought become crucial, and knowledge is enriched increasingly. The source of the globalization process is knowledge and the technology it produces. The world is at a time when the developments in communication technologies have facilitated access to information in the last years, and all kinds of information have created social changes in an unprecedented extent (Perşembe, 2005; Uysal and Tezci, 2004) . The changes in the communication field affect social relations as well as social building. The needs of the social structure bring about the development of new technologies (Demirel, 2015) .
Globalization, especially in the field of media, has enabled the globalization process to accelerate even further. The lifestyle of the cultural industry and the unilateral understanding of multinational corporations are the negative impact of the target on globalization (Kasap, Dolunay and Mırçık, 2018) . In addition, the process of globalization makes itself felt in every aspect of the media. Television programs and films, especially concepts such as different identity perceptions, present a lifestyle that is a phenomenon of target audience. Published television series, television programs and films have caused many people to be greatly affected; especially with the advent of new communication technologies and their use in daily life after 2000s, the target audience has begun to be more influenced by visual media products. This situation also affects the identities of the people (Kasap, Dolunay, Mırçık and 2018) .
Social networking is defined as web-based sites where users are connected via a common online social networking source, can create their own profiles, view the profiles of other users, and communicate with each other (Boyd and Ellison, 2007) . Sites such as Facebook, My Space where users are communicating with their friends are examples of social networking sites. One of these sites, Facebook has a large user base to support critical thinking and problem-solving skills in people, to follow everyday events, news, contacts, or groups and to participate in discussion environments (Gülbahar Kalelioğlu and Madran, 2010) . On Facebook, users create personal profiles, share their political views, religion and consumption preferences. This information is an important source of linkage between people with the same enjoyment and preferences (Gane and Beer, 2008) . In addition, social networking networks such as Facebook can help establish connections with the physical world and strengthen relationships in real life (Güç demir, 2010) . These social networking networks, which have millions of users, connect the people in the virtual environment and transform the physical distance into virtual closeness (Özdayı, 2010) . In online environments, friendships established through digital interactions can also turn into real friendships. In addition, social networking is an application in which users create a profile with their personal information and reach the profiles of friends and colleagues they follow and send e-mails and instant messages to each other (Kaplan and Haanlein, 2010) .
The impacts of social networks clearly indicate that the individuals of our age must be media literate. Media literacy is defined as the ability to reach, analyze, evaluate, and transmit messages in a wide variety of written and non-written formats (television, video, cinema, advertisements, internet etc.) . In addition, media literacy contributes to the informed reading of the media allowing people to express themselves freely and to participate in social life more actively and constructively (Demirel Özdayı, 2015) .
According to the United Nations Population Fund, the world population has risen to 7 billion 593 million by January 2018. Today, 3 billion 190 thousand people in the world use social media (Sabah, 2018) . According to a survey, mobile phone and internet usage have reached 5 billion people worldwide. This number corresponds to about 67 percent of the world's population. Moreover, about 80 percent of these 5 billion people use smartphones. Among these internet users, the number of those using social media is 2.89 billion. The number of social media users using smartphones is 2.59 billion (Sö zcü , 2017) .
At this point, as a communication network connecting computers around the world, the Internet offers users and organizations the ability to quickly access and spread information. For this reason, the internet is a well-structured computer network that is used all over the world. The Internet is a two-way communication system in which everyone is a potential message receiver and provider (Kaye and Medoff, 1998) . This two-way communication makes the internet different from all other communication technologies. Features such as e-mail, feedback, chat, blogging, MSN, etc., have brought an interactive communication tool feature. At the same time, it allows people to make their own blog or website, allowing them to be interactive (Bakker and Sadaba, 2008) .
Slide 3Slide 4Slide 5Slide 6Slide 7Slide 8Slide 9Social media has many internet-based channels. Blogs, video-image sharing sites, social networks, microblogs, wikis, podcasts, and email are the main social media channels. The availability of cost-free activities in these channels, communication with customers, and accessing their ideas and suggestions in a short way creates great advantages for all small and large businesses (Köksal and Özdemir, 2013) . Through blogs, users can have their identity on the internet, share their own ideas and images. Blog owners sometimes gather their own lives entirely in a virtual diary, and sometimes they create a blog thematically based on their own interests (Genç , 2010) .
Social networks also influence the environment in which schools are located, and the interaction with social networks has led school staff, and therefore society, to more active participation. Coordination and information sharing between the student-management and the teaching staff is carried out to achieve the educational objectives, and it makes easy to reach the desired objectives (Özmen, Aküzüm, Sünkür and Baysal, 2011: 42-47) . Williams (2006) argues that people are not communicating with each other while watching TV, but that personal communication is established through e-mail, instant messaging services, and social networking. Twitter, one of these networks, is a site that asks users to ask the question "What's happening now?" because they basically offer a one-way flow of information and want users to share the section of their lives at that time. Thanks to the application, also called microblog application, users can follow the people they know (Genç , 2010) .
Communication with social networks brings the "social impact" dimension with it. Social impact is defined as "a change in the beliefs, attitudes, behaviors, and emotions of one person brought by another person or people" (Bilgin, 1998, p.77 ). Deutsch and Gerard speak of two influences. The normative social effect is defined as "to meet the positive expectations of another", and the cognitive effect is defined as "accepting knowledge obtained from another about reality as evidence" (Deutsch and Gerard,1966:402) . Many factors influence conformity behavior as a social impact. These can be given as cognitive influences, adoption behavior, desire to be right, communication, social impact, obedience, individual factors, group behavior, need to belong, need to love-be loved (Gökdağ, 2004; Güney, 2004; Kağıtçıbaşı, 2008; Özkalp, 1998) .
As you can see, today's social media tools create a new and different virtual environment for users apart from their real life. In these virtual environments, users exchange information, read and track each other's content, follow each other and communicate with each other interactively (Özdayı, 2010) . In this study, it was aimed to reveal the purposes of using social networks of Turkish and German university students in the process of globalization, which blogs they prefer, and whether there is a difference between the two countries in the use of social networks. For this purpose, the following questions have been answered. 
Method
The research is a descriptive study in the screening model. General screening model was used in the study. The general screening model is a scan of the whole universe or a group from the universe in order to reach a general judgment in the universe consisting of many elements (Karasar, 2009 ). In the research, easily accessible situation sampling was used from purposeful sampling methods. The students who participated in the study were selected by using the easily accessible situation sampling method.
Study Group
The study group of research is composed of students from the Faculty of Human Sciences and Faculty of Economics at Kassel University in Germany (102) and students from the Science and Technology, Literature, and Economics faculties at Karabük University in Turkey (236). The research was conducted with a total of 338 students. German students participating in the survey were 102 person, and 55.3% (N =57) of them are male and 43.7% (N=45) female. According to age; 58% (N=6) were younger than 20 years, 48.5% (N=50) were between 21-24 years, 30.1% (N=31) were between 25-28 years, 14.6% (N=15) were 28 and above. The distribution of the students according to departments; the social sciences are 22% (N=8), math 14.7% (N=15), economics 11.7% (N=12), fine arts and sports 14.7% (N=15), and technology 10.7% (N=11). Turkish students are 236 person and 59% (N=138) of them are male and 41% (N=98) female. According to age; 2.1% (N=5) were younger than 20 years, 58.7% (N=138) were between 21-24 years, 7.7% (N=65) were between 25-28 years, 11.5% (N=27) were 28 years old and above. According to the semesters; 10.5% (N=27) of the students were in the 1st and 2 nd semester, 15.3% (36) were in the 3rd and 4th semester, 14.5 (34) were in the 5th and 6th semester, 59.1% (139) were 7 th and 8th semester. The distribution of the students according to departments; the social sciences are 41.7% (N=98), science 28.5% (N=67), technology 13.6% (N=32), fine arts and sports 7.2% (N=17) and economy 8.9% (N=22).
Data Collection Tool
As a data collection tool, a 10-item questionnaire developed by Özdayı (2010) and a 13-item, social impact scale were used. 4 items of the questionnaire used in the study were arranged in the form of "yes-no" and the other items were arranged by the participants to point to the box opposite to the statement they found appropriate. Each participant can mark a few of the options suitable for him / her. Secondly, the "social impact scale" is 5-Likert type. In the face of each article (5) from its fully appropriate expression, (1) Not suitable at all, a gradation to the statement was made. The Cronbach's Alpha reliability coefficient was .9080 (Özdayı, 2010) . In this study, the Cronbach's Alpha reliability coefficient of the "social effect scale" was .899.
Analysis of Data
In the analysis of the data; percentage, mean and standard deviation from the descriptive criteria were used. The t test was used to determine the difference between the two groups.
Findings
In this section, following topics are reviewed; students' computer usage circumstances and frequency, the use of social networks and having their own blogs, the purposes of using social networks, what kind of blogs attract their interest and their purpose to use these blogs, what links students use, the reasons of students' preference for social media, the social impact dimension of social networks, and whether social impact of social networks differ by nationality and gender. In Table 2 , 46.6% (N=110) of Turkish students and 57.8% (N=59) of German students are using the computer for 2-3 hours most frequently. It is stated that the least frequent computer use is 7 hours or more in 13.6% (N=32) of Turkish students, and 11.7% (N=12) of German students use computers in less than one hour. According to Table 3 , 96.6% (N=227) of Turkish students use social networks. Only 9 students stated that they did not use social networks. According to the distribution in Table 4 ; Turkish students use social media mostly for checking e-mails %98 (231), doing homework % 97(f=229), using social networks like Facebook % 90 (f=212), reading the news, following current events% 86(f=204), and downloading music, listening to music % 84(f=198). German students use social networks for checking e-mails %100 (f=102), Facebook % 83 (f=85), reading the news, following current events, reading newspaper % 69 (f=70), shopping % 68(f=69). 53.8% (f=127) of the Turkish students have social blogs. 88% (f=90) of German students use social networks. Again, 87.2% (f=89) of German students have their own blogs. According to Table 5 , the blogs that attract the most interest of Turkish students are the blogs related to travel 47% (f=112), technology 45% (f=106), shopping 38% (f=89), and the blogs that attract the most interest of German students are related to technology 69% (f=71). Table 6 , Turkish and German students stated that the purpose of using social blogs is to communicate with their friends (Turkish students 13% (f=30), German students 8% (f=8). Turkish students also use it to share experiences such as travel and food, to write a diary, to follow innovations. German students do not show much interest in social blogs. According to Table 7 , Turkish and German students use WhatsApp (Turkish students %93 (f=220), German students %82 (f=84)), Facebook (Turkish students % 83 (f=196), German students %61 (f=63), and YouTube (Turkish students % 63 (f=149), German students %37 (f=38). Reasons why students prefer social media according to Table 8 ; Turkish students stated as "Being update of new events" % 62 (f=147), "Video-photo sharing" %52 (f=123), "Messaging" %50 (f=119), and German students stated as "Messaging" %54 (f=55), "Sharing experiences and thoughts" %52 (f=53), "Gaming" % 49 (f=50), "Easy access to friends" % 44 (f=45). Table 9 -10-11 presents the results of the analysis according to the answers given in "impact dimension of social networks". However, the number of surveys taken into account is 226 for Turkish students and 102 for German students. According to Table 9 , there were significant differences between the Turkish and German students, with the exception of 1st and 12th items, according to the social network impact. The most important difference according to the averages is "Positive contribution to personal relations" (t=4.04, p<.000), "Relaxation when being bored and rest" (5.84, p<.000), "Creating public opinion" (t=9,99, p<.000), "Not getting outside the group of friends" (t=6.75, p<.000), "Getting social status" (t=6.67, p<.000), "Using social networks (video, photo, mail, chat) actively" (4.94, p<.000). All these items have a meaningful difference in favor of Turkish students. According to Table 10 , there is no significant difference between the two groups regarding the social impact of social networks of Turkish and German university students. Although Turkish students feel that the social impact of social networks is more effective than that of German students, this does not make a meaningful difference (t = .428, p> .05). In Table 11 , there was no significant difference in the social impact dimension of the social networks of Turkish German university students by gender (Turkish students: t = 1.67, p> .05, German students t = 1.01, p> .05). When we look at the average, Turkish students are more likely to think that the social impact dimension is more influential considering the Turkish male and female students are higher than German male and female students.
the internet via a personal mobile phone. Half of the Turkish and German students use a computer for 2-3 hours a day.
Half of the Turkish students and 87% of the German students have their own blogs. Social blogs that attract the most interest of Turkish and German students are the travel, technology, shopping blogs. Both groups use social networks WhatsApp, Facebook, and YouTube. Findings in the same direction were also obtained in the Özdayı's study on university students (2010). Valenzuela et al. (2009) note that social networking networks that support trust and mutual interaction, such as Facebook, allow users to feel connected with a community and learn about others and thus create collective action opportunities.
There are minor differences in the purpose of Turkish and German students to use social media. Turkish students prefer social media to check their e-mails, to do homework, to use Facebook, to be informed about new events, to share videos, photos, and to listen to music. German students also prefer social networks to check their e-mails, to read the news, to use Facebook, and to do shopping.
The reason why students prefer social media is to access their friends more easily, to be informed about new events, to share video-photographs and experiences. Moreover, while Turkish students prefer social media for entertainment, German students prefer for playing. In the study conducted by Özdayi (2010), Vural and Bat (2010) on university students, the students follow social media frequently and use it mostly for information exchange, leisure time, video and photo sharing. However, a striking finding in our research is that Turkish and German students have not used social media for some reason, such as building new friendships because they choose girl or boyfriends as a face to face relationship.
In their study of media literacy of teacher candidates, Deveci and Çengelci (2008) stated that teacher candidate media literacy is to use social media such as monitoring the agenda, interpreting the news, drawing conclusions from the news, perceiving the messages, selective watching. In the research conducted by Özdayı (2010) on university students, students use Facebook most, and social networks are used for listening to music, meeting people from different cultures, instant communication, instant access to information, video, photo, and text sharing Çetin (2009) and Özdayı (2010) has investigated the university students' trends to make new friends on Facebook and found that a large part of them can make friends. Users share their thoughts on Facebook social networking, comment on each other's thoughts, share videos, articles, events, and invitations. The "Fun" factor in the survey indicates that users use social networks for entertainment purposes.
In their research, Toğay, Aktur, Yetişken, and Bilici (2013) reached the conclusion that social media is easy, useful, and necessary, and that it has increased the academic success of student. People come together on social networks, and they experience the feeling of belonging to a community here and satisfy their needs for entertainment and communication here again. Similarly, the use of social networking as a means of accessing information and interaction tool shows that users adapt to the characteristics of social networks and use it as a means of communication.
In the study conducted by forming experimental and control groups on university students, Ekici and Kıyıcı (2012) found that students using the social network-based application had significantly improved academic achievement compared to the control group. In their study, Solmaz and Yilmaz (2012) also reached the similar findings. It has been observed that the students follow the social media and use the internet the most. Students believe that media literacy develops critical and creative thinking.
Social media supported education environment and internet applications, which are able to collect audio, text, and image just like video chat on the Internet such as Social Networking websites (Facebook, Twitter), which are also popular in our country with the world, are becoming more and more common (Özdayı, 2010; Toğay et al., 2013) . Another significant characteristic that emerges is that the learning is not only a mental activity but also has an emotional dimension. Some observers have pointed out that to use social networks, people are "learning together with others, dynamically reaching the resource, expanding the learning base of people, and actively participating in education" (Özmen, 2011) .
In the social impact dimension of social networks, most of the students mentioned these items; "Using social networks (video, photo, mail, chat) actively", "Spreading information, sharing" and "Creating public opinion". German students have the highest average in the items "spreading information, sharing" and "Participation in the community of friends and contribution to its development". There is no significant difference between the two groups regarding the social impact of social networking of Turkish and German university students. Again, by gender, there is no significant difference in the impact dimension of social networks, but when compared to the average, there is a favorable state for men.
Social networking affects the relationships among people positively without interfering with face-to-face communication.
People can avoid negative influences on their social lives by taking advantage of the positive effects of social networking, which provide interaction and communication. Nonetheless, it should never be forgotten that social networks cannot substitute face-to-face communication. In recent years, as social networks have become an essential means of communication and interaction, new forms of communication with new technologies have become the focus of attention for academics and students.
As a result, this research is critical to show how efficient social networks are in intercountry communication. Cause globalization removes social differences between countries. It may be advisable for those who are considering to study on this topic to reach larger populations for a better understanding of the effects of social networks. For this reason, academicians should support students who are interested in new technology and communication applications to get updated information as a part of lifelong learning, and they should lead them to conduct research for their self-improvement during the teaching-learning process.
